Business Update

WISCONSIN ALUMINUM FOUNDRY COM PANY, INC.
RECOGNIZED FOR ENVIRONMENTAL EFFORTS

Wisconsin Aluminum Foundry Company, Inc. (WAF) was
recently bestowed two honors for an environmentally friendly
process implemented at the company. WAF was awarded a
Governor's Award for Excellence in  Environmental
Performance during the Environmental Technologists
ENVIRONMENT ’'05 Conference. Most recently the company
was recognized as a 2005 Wisconsin Business Friend of the
Environment Award Winner by The Wisconsin Environmental
Working Group and Wisconsin Manufacturers & Commerce.

WAF was established in Manitowoc, Wisconsin in 1909 by the
Schwartz family to produce non-ferrous castings. The company
remains family owned today with nearly 400 employees.

WAF was recognized for two reclamation projects implemented
at their facility. In August 2001, WAF installed a mechanical
reclamation system into which large chunks of spent core are
loaded. The system then mechanically grinds the cores down to
sand granules to extract the steel hooks, iron chills, and tramp
aluminum which is then either reused or recycled. After
grinding, the sand still contains residual organic binders adhered
to the sand particles. In 2004, the company installed a Thermal
Reclaim unit to reclaim and reuse the core sand. The sand is
conveyed to the thermal unit where it is heated to a temperature
high enough to degrade the organic binder and combust volatile
organic compounds that may be formed during the thermal
degradation process. Particulate matter generated during the
processis captured by afabric filter and collected for disposal.

The thermally reclaimed sand is better performing than the
virgin sand. The reclaimed sand requires less organic binder
and produces a better surface finish on the castings, resulting in
better product quality. The castings aso require less finishing
and reduces labor costs.

Since July 2004, the reclamation system has recovered nearly 13
million pounds of sand. WAF estimates it will reduce sand
purchases by nearly 20 million pounds per year. This equates to
an annual reduction of 20 million pounds of waste that would
otherwise be shipped and sent to landfills. The process has
enabled the company to recover approximately 960,000 pounds
of metal per year, and the reclaimed sand has resulted in a
reduction of organic binder.

The project has resulted in cost savings of $436,000 per year,
giving it a competitive advantage and enabling the creation of

nine new jobs at the plant. The payback period for the Reclaim
unit is approximately 18 months.

Congratulationsto our friendsat WAF!

Kory Brockman, WAF Vice President of Finance; Jim Behnke,
WAF Human Resources Manager; and Pamela Dekker, HBB
Senior Vice President

BUSINESS QUOTE

“ Success is the ability to go from one failure to another with no
loss of enthusiasm”
-Sir Winston Churchill

INBUSINESS - READ ON TO SEE WHAT'S NEW!

Sometimes you need to take care of your finances beyond the
normal 8 to 5 business day. Our InBusiness/Internet Banking
product enables you to access your accounts 24 hours a day, 7
days a week -- from the office, home or while traveling.
Effective June 9, we've enhanced our InBusiness/Internet
Banking product to make it even more convenient for you. To
help you with your daily cash positioning, we have upgraded
our systems so that you can now view up to the minute current
day balances on all your deposit accounts that you have opted to
view. Any ACH transactions, wire transfers, check clearings
and teller line transactions are available for your review at the
time they are posted to your account. We will continue to
deliver detailed reporting on all your transactions. Review your
accounts through InBusiness/Online Banking. View images of
checks you’'ve written. Transfer funds online with real-time, up
to the minute balances or automatically download your
information for easy account reconciliation. Easy, convenient,
cost effective. And rest assured your information is safe -- we
utilize advanced encryption security and state of the art firewall
technology. If you haven't taken advantage of this product, call
us today!
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MINNESOTA OFFICE WELCOMESNEW VP
BUSINESS BANKER

My name is Jay Carlson and |
would like to take this
opportunity to introduce myself. |
celebrated my 35" anniversary in
the banking business in February
of 2005. | started my banking
career after graduating from the
University of Minnesota in 19609.
My first job was with the Pierce
County Bank & Trust Company
in Prescott, Wisconsin where |
have lived for 35 years. After 16
years there | joined Signal Bank
based out of West St. Paul, Minnesota in 1987. At that time it
was a $100MM community bank that grew to $1.1 BB fifteen
years later when it was purchased by Associated Bank of Green
Bay, Wisconsin. While | was at Signal Bank | was instrumental
in forming an SBA Group which became the foremost SBA
lender in the State of Minnesota. There is absolutely no one left
from the lending “machine” we built there. | have two grown
sons both very successful businessmen and four adorable
grandchildren; Brady (9), Brock (7), Emma (5) and Grace (2)
who now calls me “Gompa’.

A little known fact is that | have been an entrepreneur in my
own right even while being a full-time banker. In the 80's |
bought an old church and renovated it into a funeral home which
| owned and operated for several years. After selling that |
purchased an interest in a Dairy Queen (sorry, no Culver’'s) in
St. Paul, Minnesota, then sold that interest and purchased a 50
acre pasture that | converted into a spruce tree farm near
Ellsworth, Wisconsin. The trees are now nine years old and
suitable for landscaping. On nice summer weekends you can
find me out there on my Ford 4400 diesel tractor mowing
around my trees. | aso had been in the apartment building
business for over 25 years. | am a graduate of the Graduate
School of Banking, University of Wisconsin, Madison and Past
President of the Minnesota Chapter of the Risk Management
Association (RMA).

CULVER’S-- WHAT A TREAT!

During the week of May 9", Mark Maurer and Eric Manke both
donned aprons and spatulas to help celebrate Culver’s “Partners
Appreciation Week.” Mark worked a shift at the Culver's in
Waukesha while Eric worked at the Port Washington store. The
event, sponsored by Culver’s, is a way of giving thanks to the
many individuals and organizations that have been instrumental
in the company’s success. In addition, it gives the partners
some insight into the day-to-day operations of the business.

Culver’'s is a true Wisconsin success story. Craig Culver, his
wife Lea, and parents George and Ruth Culver opened the first
Culver's restaurant in Sauk City, Wisconsin in 1984. The
company pridesitself onits famous butter burgers and frozen

custard. At this point in time Culver’s has 290 restaurants in 15
states.

Mark, Market President of Heartland Business Bank in
Sheboygan, has known Craig Culver since 1993. Since that
time, Mark has financed the opening of over 25 Culver's
restaurants, including 15 financed by Heartland Business Bank.

Hearty congratulations to Mark and Eric and to the entire
Culver's family of restaurants for their continued success.
Judging by the fun had by Mark and Eric, they may have missed
their true callings!

Mark Maurer Eric Manke

WELCOME ABOARD

Heartland Business Bank would like to welcome Jeanie
Annibale to our team. Jeanie was brought on board in the Green
Bay office as the new part-time
Teller/Administrative Assistant. She
comes to us with over a decade of
experience in the banking industry.
Jeanie was born and raised in Appleton,
WI and now lives in Green Bay with
her husband Ed, two children, Ellen, 14
and Tony, 4 and a shelter rescue dog,
Midnight. Jeanie and Ed homeschool
their children and are avid animal
lovers and advocates. In her spare time Jeanie enjoys taking
walks, watching movies and remodeling the house.

BACK BY POPULAR DEMAND

Once again Heartland Business Bank and Wisconsin
Manufacturers Extension Partnership are presenting the
Managing and Financing Independent Business Seminar. In its
fifth year of success, this 2-day seminar has been hailed as
“excellent” and “thought-provoking”. As a business expands,
changes and stays current with the times & technology, being a
“repeat attendee” is highly encouraged! Please see the enclosed
brochure for the details and registration form. Space is limited
and October isn't as far away as it seems. So, first time or fifth
time, register as soon as possible for this valuable experience.

We appreciate your comments! |f you would prefer to receive our
“Business Update’ via e-mail or to be taken off the mailing list,
please call toll free 1-877-983-5001, fax (920) 983-2980 or e-mail:
partner @thehbb.com
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